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I.  Methodology and Sample Characteristics  
 
Methodology 
 

Zogby International conducted interviews of 454 Iraqi owners or managers of 
small-to-medium sized businesses (note: small-medium businesses defined as less than 
100 employees) based on a sample of registered businesses. Surveys were conducted in 
Baghdad (264 interviews), Irbil (90 interviews), and Hilla (100 interviews) from October 
17 – December 3, 2004. The margin of error is +/- 4.7 percentage points.  Margins of 
error are higher in sub-groups. 
 
 
    Sample Characteristics (continued) 

Baghdad Hilla Irbil 
Sample Characteristics 

Frequency Valid 
Percent* Frequency Valid 

Percent* Frequency Valid 
Percent* 

Sample size 264 100 100 100 90 100 
Opened in 1950s 9 4 4 4 1 1 
Opened in 1960s 16 6 4 4 -- -- 
Opened in 1970s 20 8 3 3 1 1 
Opened in 1980s 32 13 13 14 15 17 
Opened in 1990s 93 37 21 22 47 53 
Opened in 2000s 80 32 50 53 24 27 
Did not answer decade 14 -- 5 -- 2 -- 
18-29 15 6 2 2 6 7 
30-49 135 54 54 55 59 66 
50-64 88 35 39 40 21 23 
65+ 13 5 3 3 4 4 
18-24 3 1 -- -- -- -- 
25-34 28 11 4 4 17 19 
35-54 156 62 75 77 58 64 
55-69 62 25 18 18 14 16 
70+ 2 1 1 1 1 1 
Did not answer age 13 -- 2 -- -- -- 
Christian 11 6 -- -- -- -- 
Shiite Muslim 67 34 75 79 -- -- 
Sunni Muslim 67 34 19 20 87 97 
Other/no affiliation 51 26 1 1 2 2 
Did not answer religion 68 -- 5 -- -- -- 
Kurdish 15 7 -- -- 73 81 
Turkman 3 1 -- -- 3 3 
Arab 193 88 95 99 6 7 
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Other ethnicity 9 4 1 1 -- -- 
Did not answer ethnicity 44 -- 4 -- 8 9 
Male 252 96 100 100 89 99 
Female 12 5 -- -- 1 1 

* Numbers have been rounded to the nearest percent and might not total 100. 
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II. Executive Summary 
 
 Iraq’s business community has a positive outlook on the future.  However, these 
same business leaders indicate that a number of barriers to growth remain. 
 
 Today, seven-in-ten (69%) Iraqi business leaders hold an optimistic outlook 
toward their country’s future post-Saddam, while just one-in-ten (10%) is pessimistic.  
These percentages hold up across the nation, though optimism jumps to eight-in-ten 
(81%) in Hilla. 

 
That conclusion, and others, can be reached through a survey Zogby International 

conducted of 454 Iraqi owners or managers of small-to-medium businesses (note: small-
medium businesses defined as less than 100 employees). Surveys were conducted in 
Baghdad (264 interviews), Irbil (90 interviews), and Hilla (100 interviews) from October 
17 – December 3, 2004, 2004. The margin of error is +/- 4.7 percentage points.  Margins 
of error are higher in sub-groups.   
 

The vast majority of small and medium businesses in cities throughout Iraq fall 
into the 10-to-20 employee category (64%), followed by 21-to-30 (10%) and less-than-10 
(8%). Irbil is a hub of smaller businesses, with three-quarters (73%) of small-to-medium-
sized businesses falling into the 10-to-20 employee range.  Baghdad, meanwhile, fosters 
a climate where medium-sized businesses are more common than elsewhere, with one-in-
eleven (9%) of businesses employing more than 40 people.  Hilla, on the other hand, 
plays host to the largest proportion of businesses with fewer than 10 employees (18%). 

 
 Three-quarters (75%) of Iraqi businesses serve general consumers, while 10% are 
in the business-service industry.  An additional one-in-eleven (9%) serve government 
clients. 

 
Employment, Economy in Recovery 

 
Every area surveyed except Hilla has seen more small to medium sized businesses 

hiring since the Iraq war.  This is particularly brisk in Irbil, where twice the number of 
businesses say they have added employees than have lost employees (43% versus 22%).  
Capital expansion is planned at near-universal levels among Iraq’s small and medium-
sized businesses, with 81% in Baghdad, 90% in Hilla, and 89% in Irbil indicating they 
plan to grow their businesses’ capital.   
 
 More than eight-in-ten (82%) Iraqi business owners and managers believe Iraq’s 
economy will grow over the next two years.  Just one-in-twenty (5%) anticipate a 
recession.  The optimism is nearly universal, with just 1% believing the economy will 
shrink.   By a six-to-one (61% versus 10%) margin, Iraqis are bullish about the next six 
months’ sales figures.  This feeling is most intense in Irbil, where a full 86% anticipate an 
increase in business sales.  The margin drops to a still-strong four-to-one (47% versus 
13%) in Baghdad.  By a more than two-to-one margin (37% versus 17%) Iraqis anticipate 
employment will increase in the next six months.  On the question of net revenue, Iraqi 
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business managers are particularly bullish.  Half (50%) anticipate an increase over the 
next six months, versus just one-in-ten (10%) who expect a decline.  Another three-in-ten 
(28%) expect their net revenue to remain the same. 
 
Women Do Not Fare as Well 

 
In no geographic region of Iraq do business owners believe that women have the 

same opportunities as men to start a business (13%), run a business day to day (30%), or 
find a professional job (34%). 

 
Nationwide, half (50%) of businesses do not employ any women.  Nearly as many 

(43%), however, do.  In the capital city of Baghdad, more businesses employ women than 
not (49% versus 43%) while the ratio of male-only workforces to mixed or all-female 
workforces is higher in Irbil and Hilla. 

 
Throughout the Narrative Analysis, references to the opinions of women are 

included. This is purely anecdotal, based on the size of the sample, and is not reliable for 
statistical purposes.  However, this data does give the reader an insight into the thinking 
of an already-small portion of the surveyed group. 
 
Optimism Tied to Fall of Saddam, Actions of Interim Government 
 
 Only one-in-five (20%) Iraqi business operators believe their country’s business 
environment has worsened since the fall of Saddam Hussein al-Tikriti.  This attitude is 
most prevalent in Baghdad, but even there it fails to muster support from more than one-
in-four business leaders (24%)—and is soundly rejected by a majority (54%). 
 

Three-fourths (76%) of Iraqi business owners and managers believe that long-
term, the policy of the interim Iraqi government toward business will improve.  They split 
nearly evenly on whether this will be a substantial improvement or just somewhat an 
improvement.  This dwarfs the one-in-eleven (9%) who anticipate government policy 
toward business to worsen. 

 
 Iraq’s business leaders approve of the laws being implemented by the interim 
government.  Two-thirds (68%) say they believe the new laws will improve their 
business.  Only 4% believe the new laws will hurt their business.   
 
 A solid majority (86%) of Iraqi business operators believes opening Iraq to the 
international business community will improve their business, and are fairly passionate 
about the concept—half (50%) of those polled believe this will substantially improve 
their business. 
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Iraqis Face Decisions on Future 
 
 Opinions on the most effective means to ensure a safe and secure Iraq vary among 
business managers; however, one-quarter (22%) of Iraqi business leaders signaled a 
strong preference to establish national security using their nation’s own resources.  This 
position is even more popular in the capital, where three-in-ten (31%) Baghdad 
businessmen indicate a desire to “go it alone” and advance Iraq’s safety and security 
through internal means, without outside help.   
 
 Despite the positive scores that were awarded to the interim government, Iraqi 
business operators take a narrow view when it comes to political parties, with seven-in-
ten (72%) indicating they either are not sure any political party best represents the views 
of the business community, or that none does.  The most popular political party overall, 
however, is al-Da’wa, which is the choice of one-in-ten (10%) Iraqi business leaders, a 
level of support that holds in all three cities.  The Supreme Council for Islamic 
Revolution in Iraq (SCIRI) is the choice of 7% nationwide. 
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III. Narrative Analysis 
 
1. What type of business is your company? (Choose all that apply) 
 
Table 1.  Types of Business Represented  
 % Iraq % Baghdad % Hilla % Irbil 
Trade 34 39 24 30 
Retail 24 19 24 43 
Manufacturing 11 11 13 8 
Construction 10 7 19 8 
Service 7 8 5 8 
Financial 5 6 4 1 
Agriculture 4 4 9 1 
Tourism 3 4 2 1 
Public transport/ 
Entrepreneurial 1 2 -- 1 

Press/ Publishing 
house -- 1 -- -- 

Maritime freight -- 0 -- -- 
Medicine storage -- -- 1 -- 
 
 
 
2. Currently, approximately how many employees do you have in Iraq? 
 
Table 2.  Sizes of Business Represented  
 Iraq Baghdad Hilla Irbil 
None, just myself 1 2 -- -- 
Less than 10 8 5 18 4 
10-20 64 61 64 73 
21-30 10 9 9 11 
31-40 5 5 2 8 
41-50 2 3 1 -- 
51-60 1 1 -- -- 
61-70 -- -- 1 -- 
71-80 -- 0 -- 1 
81-90 -- 1 -- -- 
91-100 -- 0 -- -- 
More than 100 2 2 1 1 
Not sure 7 10 4 1 
 
 The vast majority of small and medium businesses in cities throughout Iraq fall 
into the 10-to-20 employee category (64%), followed by 21-to-30 (10%) and less-than-10 
(8%). 
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 Irbil is a hub of smaller businesses, with three-quarters (73%) of small-to-
medium-sized businesses falling into the 10-to-20 employee range.  Baghdad, 
meanwhile, fosters a climate where medium-sized businesses are more common than 
elsewhere, with one-in-eleven (9%) of businesses employing more than 40 people.  Hilla, 
on the other hand, plays host to the largest proportion of businesses with fewer than 10 
employees (18%). 
 
 The larger of the small businesses tend to be headed by individuals in the 30-49 
age group, followed closely by 50-64 year-olds.  The vast majority of businesses headed 
by 18-29 year-olds, on the other hand, tend to employ no more than 20 individuals (87%). 
 
 Sunni Muslims disproportionately head businesses with 10-20 employees (73%) 
while Shiites operate a disproportionate number of the smallest businesses (13%).  Kurds 
also tend to operate businesses that employ 10-20 individuals at a rate disproportionate to 
the general population (73%), while few Kurdish businesses account for the higher end of 
employment. 
 
 Those businesses that employ more than 100 personnel are more likely to have 
been founded since the 1980s.  Older businesses are more likely to employee 30 or fewer 
individuals. 
 
 Given the relatively small number of businesses operated by women, no reliable 
percentages can be derived from their responses.  However, one-quarter (23%) of 
woman-operated businesses surveyed employed 30 or more individuals, a higher 
percentage than among businesses operated by men.   
 
  
3. Are the number of employees you currently have in Iraq greater or fewer than you had 
before the start of the war? 
 
Table 3.  Growth of Iraqi Workforce, Post-War  
 Iraq Baghdad Hilla Irbil 
Greater 32 28 34 43 
Fewer 27 22 43 22 
Same 38 46 23 31 
Not sure 3 5 -- 3 
 
 Every area surveyed except Hilla has seen new hiring outpace downsizing since 
the Iraq war.  This is particularly brisk in Irbil, where twice the number of businesses say 
they have added employees than have lost employees (43% versus 22%).  Businesses 
adding employees outpace those cutting in Baghdad by a four-to-three ratio (28% versus 
22%).  In Hilla, meanwhile, a majority of businesses say they have not lost employees 
(57%), though a higher percentage than elsewhere do report having fewer employees 
post-liberation than businesses in other areas. 
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 More than one-in-three (35%) businesses operated by 50-64 year-olds are more 
likely to have added employees, while a majority (52%) of those operated by 18-29 year-
olds have neither expanded nor contracted since the war. 
 
 Shiite-operated businesses are more likely than others to have added employees 
(34% versus a range of 18% to 32% among other religions).  Sunnis, meanwhile are split 
evenly between those adding employees, shedding employees, or holding the line.  Kurds 
are twice as likely to say their businesses have added employees as they are to report 
losses (44% versus 24%) while the numbers are in rough parity among Arab-owned 
businesses. 
 
 Only those businesses launched since the 1990s signal employees losses and 
additions in rough parity (33% additional employees versus 32% fewer in the 1990s; 29% 
additional versus 28% fewer in the 2000s).  Among longer-lived companies, growing 
companies outpace downsizing ones by a three-to-two or even two-to-one pace. 
 
 Men and women are equally bullish on expanding their labor force, though men 
are more likely to have downsized.   
 
  
4. Do you employ any women in your company? 
 
Table 4.  Employment of Women  
 Iraq Baghdad Hilla Irbil 
Yes 43 49 35 34 
No 50 43 61 60 
Not sure 7 8 4 6 
 
 Nationwide, half (50%) of businesses do not employ any women.  Nearly as many 
(43%), however, do.  In the capital city of Baghdad, more businesses employ women than 
not (49% versus 43%) while the ratio of male-only workforces to mixed or all-female 
workforces is higher in Irbil and Hilla. 
  
 Non-Muslim business operators are more likely to say they have female workers 
(57%).   Among Muslim business owners and managers, Sunnis are more likely to 
employ females (41% versus 32% of Shiite business operators).  However, Kurds and 
Arabs say they employ women in roughly equal percentages (42% of Kurds and 44% of 
Arabs). 
  
 More-recently-established companies are a bit more likely to have female 
employees than those established before the 1970s.   
 
 Unsurprisingly, female owners and managers are more likely than men to say they 
have female employees (62% versus 43%).   
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5. Is your business…? (Choose all that apply) 
 
Table 5.  Composition of Private/Public Corporations in Survey  
 Iraq Baghdad Hilla Irbil 
A private corporation 79 76 78 88 
Locally (domestically) owned 13 13 19 7 
Foreign owned 5 6 1 3 
Part privately owned, part 
government owned -- 0 -- 1 

Previously government owned -- 1 -- -- 
Not sure 3 4 2 1 
 
  
 
6. Does your business primarily serve…? 
 
Table 6.  Areas Served by Surveyed Businesses  
 Iraq Baghdad Hilla Irbil 
Consumers 75 69 90 76 
Other businesses 10 10 3 17 
Government 9 13 3 4 
Foreign markets 4 6 3 -- 
Tourists -- 0 -- -- 
Local markets -- 0 -- -- 
Not sure 1 1 1 3 
 
 Three-quarters (75%) of Iraqi businesses serve general consumers, while 10% are 
in the business-service industry.  An additional one-in-eleven (9%) serve government 
clients. 
 
 Capital-city Baghdad has a disproportionate share of government-service 
businesses, with 13% versus the 3% to 4% elsewhere.  Irbil, meanwhile, has the greatest 
proportion of business-service companies (17%), while Hilla holds a higher percentage of 
consumer-oriented businesses (90%). 
 
 Age does not directly bear on the nature of business operated, though those age 
30-49 are more likely than other groups to manage companies in the business-service 
industry. 
 
 While businesses established prior to 1990 are very likely to be consumer-
oriented, those established since the time of the first Gulf War are more likely than older 
businesses to either be in the business-service or government-service industries.  This last 
category accounts for 13% of businesses established in the 2000s.   
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 Women-operated businesses appear more likely to be in the business-service or 
government-service industries (31% and 16%, respectively, versus 9% for each among 
men).  Male-run businesses, meanwhile, are twice as likely (76% versus 39%) as female-
run companies to be in the general consumer business.  
 
 
7. In the next six months, do you plan to…? 
 
Table 7.  Capital Expansion of Iraqi Businesses  
 Iraq Baghdad Hilla Irbil 
Increase productivity of capital 26 28 16 28 
Employ more people 24 20 31 26 
Purchase machinery 21 21 31 10 
Purchase or rent building space 15 12 12 25 
Open a new branch -- 0 -- -- 
Development plan -- 1 -- -- 
Sell some existing machinery -- 0 -- -- 
Nothing 2 3 3 1 
Not sure 12 15 7 10 
 

Expansion is planned at near-universal levels among Iraq’s small and medium-
sized businesses, with 81% in Baghdad, 90% in Hilla, and 89% in Irbil indicating they 
plan to grow their businesses’ capital.  Nearly one-in-four Iraqi business leaders also 
indicates an intent to hire more personnel, while one-in-five plans to purchase machinery. 

 
Sunni Muslims are more likely than other religious groups to plan to employ more 

people (27% versus a24% among Shiites and 12% among others).  They are also more 
likely to intend to increase the productivity of their capital. 

 
Arabs are twice as likely as Kurds (25% versus 12%) to plan to purchase 

machinery; Kurds are twice as likely as Arabs (25% versus 11%) to plan to purchase or 
rent building space. 

 
Note:  When these statistics are posited against those obtained earlier in an Iraqi-

American Chamber of Commerce and Industry survey that found 59% of Iraqi businesses 
planning to hire more workers, a picture of Iraqi businesses expanding their workforce 
post-war becomes evident; even as Iraqi companies seek to fulfill various capital 
expansions, they still intend to hire more people at significant levels. 
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8. How do you now finance your business and finance expansion? 
 
Table 8.  Sources of Capital Funding for Expansion  
 Iraq Baghdad Hilla Irbil 
Retained profits 32 19 42 58 
Business savings 26 28 31 12 
Private savings 17 20 11 12 
Bank loans 12 15 11 5 
Private loans 9 13 3 6 
Not sure 5 5 2 8 
 
 Business savings are the top source of funding for capital expansion in Baghdad, 
financing three-in-ten (28%) companies’ planned growth.  In Hilla and Irbil, meanwhile, 
retained profits are the preferred source of expansion in half of businesses. 
  
 
9. How do you pay for goods and services? 
 
Table 9.  Means of Exchange  
 Iraq Baghdad Hilla Irbil 
Cash 65 60 77 65 
Bank transfer 26 30 18 26 
Barter 3 3 2 3 
Weekly credits -- 0 -- -- 
Bank credits -- 0 -- -- 
Not sure 6 7 4 6 
 
 Cash payments are the preferred method of transaction throughout Iraq, though in 
Baghdad and Irbil, bank transfers are popular with nearly three-in ten.  Barter remains an 
option for only a small portion of the population. 
 
 
10 – 12. Now, I would like to ask you a series of questions on projections in employment, 
business growth, and financial factors in general.  Considering the next six months, do 
you expect the following to increase, decline, or stay about the same? 
 
Table 10. Projected Sales, Employment, and Revenue Growth  

Baghdad Hilla Irbil 
 

Increase Decline Stay 
same Increase Decline Stay 

same Increase Decline Stay 
same 

Your business sales 47 13 30 77 7 12 86 6 8 
Employment 28 13 48 35 31 30 67 13 18 
Your net revenue 33 12 38 66 7 18 81 6 10 
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 By a six-to-one (61% versus 10%) margin, Iraqis are bullish about the next six 
months’ sales figures.  This feeling is most intense in Irbil, where a full 86% anticipate an 
increase in business sales.  The margin drops to a still-strong four-to-one (47% versus 
13%) in Baghdad. 
  
 Business operators under the age of 50 are more likely to anticipate an increase in 
sales (63%) while this percentage drops slightly among those 50 and older. 
 
 Among religious groupings, Sunnis are the most optimistic, with seven-in-ten 
(71%) anticipating sales growth, versus only 8% expecting a decline.  Non-Muslims are 
slightly less optimistic, though nearly half expect growth.  Kurds are the most bullish 
ethnic group, with 82% anticipating growth in sales, versus 6% expecting a decline—
though a solid majority of Arabs (57%) share this optimism. 
 
 Men are for more optimistic in their sales outlook than women, with 62% 
projecting growth versus 23% of women who share that outlook.  However, a majority of 
women anticipate sales will remain the same or are unable to forecast sales. 
 
 By a more than two-to-one margin (37% versus 17%) Iraqis anticipate 
employment will increase in the next six months.  This attitude is held by two-thirds 
(67%) of those in Irbil—and more than one-third (35%) in Hilla.  In Baghdad, half (48%) 
anticipate their employment levels will remain the same, while an additional three-in-ten 
(28%) project an increase.  Only 13% of Baghdad businessmen anticipate a decline in 
employment levels. 
 
 Business operators in the 30-49 age bracket are more likely (40%) than any other 
age group to anticipate increases in labor levels, followed closely by 50-64 year-olds 
(38%). 
 
 Half of Sunnis (48%) project increases in employment, three times the 16% who 
anticipate a drop.  Among Shiites, the ratio is still strong, though it drops to 31% 
anticipating an increase versus 20% expecting a decrease.  Kurds are six times more 
likely to anticipate an increase (64%) as a decline (11%), while the ratio drops to three-
to-two (31% versus 19%) among Arabs. 
 
 Business operators with younger companies (established since 1990) are a bit 
more likely than their more established counterparts to anticipate a decline in 
employment (20% versus a range of 0% to 13% among all other companies).  However, 
even these newer companies are two times as likely to project an increase in employment.   
 
 Men are more optimistic about the jobs outlook than are women, with 38% 
anticipating increases in employment in the next six months, versus 15% of women.  An 
equal percentage of men believe labor levels will remain the same. 
 
 On the question of net revenue, Iraqi business managers are particularly bullish.  
Half (50%) anticipate an increase over the next six months, versus just one-in-ten (10%) 
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who expect a decline.  Another three-in-ten (28%) expect their net revenue to remain the 
same. 
 
 While Iraqis are overall bullish on this question, among those age 50 and over, a 
slightly more bearish attitude creeps in—though even this demographic is far more likely 
to project growth. 
 
 Sunnis hold the greatest optimism among religious groups on net revenue, with 
58% projecting an increase and just 6% anticipating a drop.  This worsens marginally 
among Shiites, where 52% expect higher net revenue and 11% expect lower. 
 
 A bare majority (51%) of male business operators anticipate growth in net 
revenue, though no women expect gains. 
 
 
13. Regarding the general economic outlook in Iraq for the next two years, do you expect 
the economy to… 
 
Table 11. Iraqi Business Leaders are Bullish  
 Iraq Baghdad Hilla Irbil 
Substantially grow 39 41 30 42 
Somewhat grow 42 36 60 40 
Grow 81 77 90 82 
Somewhat retract 4 6 1 2 
Substantially retract 1 2 -- -- 
Retract 5 8 1 2 
Remain the same 8 7 8 8 
Not sure 6 8 1 8 
 
 Iraqis are exceedingly optimistic about the future; while 50% expect their own 
firms’ net revenue to climb in the next six months, an even higher number expect to see 
growth in the national economy. 
 
 More than eight-in-ten (82%) Iraqi business owners and managers believe Iraq’s 
economy will grow over the next two years.  Just one-in-twenty (5%) anticipate a 
recession.  The optimism is nearly universal, with just 1% believing the economy will 
shrink.  In Baghdad, the least bullish city, business operators are ten times more likely to 
project a growing economy than a recessionary one (77% versus 8%). 
 
 The youngest age group is also the most optimistic about the economy, with 91% 
projecting growth.  This drops to 81% among all other age ranges.   
 
 Economic optimism is nearly universal among all religious and ethnic groups.  
Only the question of gender shows a substantial gap, with 82% of men projecting growth 
versus 45% of women, though only one-in-four (23%) of the latter anticipate a 
recessionary cycle. 
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14. Do you feel that the business environment is better now, or was it better under the 
regime of Saddam Hussein? 
 
Table 12. Iraqi Business Leaders Rate Post-Saddam Iraq  
 Iraq Baghdad Hilla Irbil 
Better now 47 39 72 42 
Better under Hussein 20 24 5 22 
No difference 14 15 14 9 
Not sure 20 22 9 27 
 
 Only one-in-five (20%) Iraqi business operators believe their country’s business 
environment has worsened since the fall of Saddam Hussein al-Tikriti.  This attitude is 
most prevalent in Baghdad, but even there it fails to muster support from more than one-
in-four business leaders (24%)—and is soundly rejected by a majority (54%).  However, 
the 20% nationwide who are not sure on this issue, as well as the 14% who see no 
difference, constitutes an area where the Interim Government must make inroads. 
 
 Every age group except the youngest believes the business environment has 
improved since Saddam’s departure, with a majority of those age 50 and older 
pronouncing the business environment better now.  
 
 While Shiites are much more likely than any other religious group to say the 
current business climate is better than that under Saddam (64%), even Saddam’s fellow 
Sunnis are more than twice as likely to prefer the current business environment (44% 
versus 21%).  The level of satisfaction is nearly identical across ethnic lines. 
 
 Businesses established in the current decade are among the most satisfied with the 
current business climate, preferring it to the previous circumstance by a five-to-one (55% 
versus 12%) margin. 
 
 Men clearly prefer the current business environment over its antecedent, and by a 
wide margin: 48% versus 19%.  The small number of women in the survey indicate a 
slight preference for the Saddam era, but the sample size makes this data suspect. 
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15. Which regions or countries do you feel offer the best opportunities for Iraqi 
businesses to find new business opportunities, either through private sector partnership, 
exports, or imports? (Choose all that apply) 
 
Table 13. Extra-national Business Opportunities  
 Iraq Baghdad Hilla Irbil 
U.A.E. 30 32 32 20 
European companies 17 12 8 40 
Lebanon 11 11 10 10 
U.S. companies 9 5 21 8 
Jordan 8 11 3 6 
Egypt 6 7 3 6 
Saudi Arabia 5 5 6 2 
Kuwait 4 4 8 1 
Syria 3 3 4 1 
China 2 2 1 1 
Turkey 1 -- 1 4 
France -- 0 -- -- 
Japan -- 0 -- -- 
Iran -- 0 -- -- 
Oman -- 0 -- -- 
Malaysia -- 0 -- -- 
None 3 5 1 -- 
Not sure 2 3 1 2 
  
 
16. Do you feel that opening Iraq to the international business community will improve 
or hurt your business? 
 
Table 14. Iraqis on Foreign Investment and an Open Iraq  
 Iraq Baghdad Hilla Irbil 
Substantially improve business 50 54 29 61 
Somewhat improve business 36 30 68 21 
Improve 86 84 97 82 
Somewhat hurt business 2 3 1 -- 
Substantially hurt business 1 2 -- 2 
Hurt 3 5 1 2 
Make no difference 9 9 2 14 
Not sure 2 3 -- 1 
 
 Literally months after the Iraq war—and a later vote by the United Nations—
ended sanctions on Iraq that had, for a decade, all but completely precluded foreign 
investment in the nation, a majority of Iraqi business leaders want their country open to 
foreign trade—which they believe will benefit their own businesses. 
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 A solid majority (86%) of Iraqi business operators believes opening Iraq to the 
international business community will improve their business, and are fairly passionate 
about the concept—half (50%) of those polled believe this will substantially improve 
their business. 
  
 Businessmen in Hilla are the most receptive to this idea, with 97% believing this 
would benefit their business, and three-fifths (61%) believing it would substantially 
improve their business.  The percentage drops to a still-near-universal 84% in Baghdad 
and 82% in Irbil. 
 
 These ideas are embraced in every age group, though the youngest business 
operators are the most passionate, with 78% believing this would benefit their business 
substantially.  This idea also receives high ratings among all religious groups. 
 
 Opening Iraq to international business concerns is embraced by new and old 
companies alike, though intensity of support increases with the age of the business. 
 
 Kurds and Arabs support opening Iraq in equal percentages, though among Kurds 
are more intense, with three-in-five (61%) believing this would substantially improve 
their business. 
 
 Men also likely embrace opening Iraq more readily than women, based on the 
female sample in the response. 
 
 
17. In the future, do you expect Iraqi government policy towards businesses to…? 
 
Table 15. Rating Government Policies’ Impact on Business   
 Iraq Baghdad Hilla Irbil 
Substantially improve 37 40 31 33 
Somewhat improve 39 34 49 42 
Improve 76 74 80 75 
Somewhat decline 6 6 12 -- 
Substantially decline 2 3 -- 2 
Decline 8 9 12 2 
Remain the same 8 9 7 6 
Not sure 8 8 1 17 
 

Three-fourths (76%) of Iraqi business owners and managers believe that long-
term, the policy of the Iraqi government toward business will improve.  They split nearly 
evenly on whether this will be a substantial improvement or just somewhat an 
improvement.  This dwarfs the one-in-eleven (9%) who anticipate government policy 
toward business to worsen. 
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Throughout Iraq, the level of agreement runs from 75% to 80%.  While overall 
levels of agreement do not vary substantially, intensity is higher in Baghdad than 
elsewhere, with two-in-five (40%) believing that the government’s policies will improve 
substantially.  Meanwhile, a higher total percentage in Hilla (80%) views improvement as 
the probable long-term course, but this is a more tepid number based on the fact a greater 
proportion of the group only anticipates government policy to be somewhat better. 

 
The majority Shiites are both the most optimistic and most enthusiastic religious 

group, with 79% anticipating better government policy, and 41% anticipating 
substantially better policy—higher than the 32% of Sunnis who say the same.  Kurds and 
Arabs view these prospects in nearly identical numbers, however. 

 
While the overall mood is positive among all companies, as the age of a company 

increases, so does fervor—just one-in-three (34%) of managers and owners those 
companies founded since 2000 anticipate substantially better government policies, while 
seven-in-ten (71%) of those established in the 1950s share that view. 

 
As in previous questions, men are more optimistic than women. 

 
 
18. Are Iraqi commercial laws and regulations easily available and understandable to 
the Iraqi business community? 
 
Table 16. Availability/Ease of Use of Commercial Law   
 Iraq Baghdad Hilla Irbil 
Yes 38 35 49 34 
No 42 43 45 36 
Not sure 20 22 6 30 
 
 This is one of the few areas of the survey where net negatives outweighed net 
positive responses.  More Iraqi businesses (42%) believe commerce laws and regulations 
are easily available and understandable to the Iraqi business community than believe the 
opposite (37%). 
 
 Hilla is the exception to this rule, with half (49%) believing the materials easy to 
obtain and understand. 
 
 These proportions hold throughout all demographic strata. 
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19. In regards to legal and regulatory statutes currently in place, which of the following 
is needed more by the Iraqi business community? 
 
Table 17. Enforcement vs. New Laws   
 Iraq Baghdad Hilla Irbil 

More laws and regulations 62 75 60 28 
Effective enforcement of 
existing laws and regulations 21 17 31 24 

Not sure 17 9 9 48 
 
 Three-in-five (62%) Iraqi business operators would like to see more laws and 
regulations.  This increases to three-quarters of proprietors in Baghdad, five times the 
17% who prefer more effective enforcement of existing laws.  This margin drops to two-
to-one (60% versus 31%) in Hilla.  In Irbil, meanwhile, half (48%) are not sure whether 
new laws or enforcement of existing laws is the preferred course.  The two other options 
are supported by roughly equal fourths of respondents. 
 
 A clear correlation emerges on the question based on the age of a business.  
Operators of the longest-lived businesses prefer more laws and regulations, while the 
owners and managers of younger businesses are a bit more likely to prefer enforcement 
of existing laws. 
 
 Shiites are more likely than Sunnis (70% versus 51%) to prefer new laws.  Arabs 
take this position over Kurds by a 70% to 36% margin. 
 
 Men are three times more likely than women to prefer enforcement of existing 
laws, by a 22% to 8% margin. 
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20. Outside of security, which of the following five (5) are the most important issues 
responsible for the lack of growth in the Iraqi business community? (Choose up to five) 
 
Table 18. Factors Negatively Impacting Growth of Iraqi Businesses   
 Iraq Baghdad Hilla Irbil 
Lack of legal and regulatory enforcement 19 19 18 23 
High taxation 14 12 9 30 
Lack of information in regards to 
contracts, legal regulations, and business 
information inside Iraq 

12 11 16 9 

The inability to communicate effectively 
inside and outside of Iraq 11 11 11 7 

Lack if international partners 11 11 14 4 
Lack of access to credit from banks and 
other financial service companies 10 10 9 13 

Lack of clear property rights 9 10 8 7 
Outdated capital equipment 6 7 6 2 
Lack of access to the Internet/e-mail 5 4 7 5 
Lack of communication and government 
support to Iraq business -- 0 -- -- 

Non-availability of raw materials -- 0 -- -- 
Absence of electricity -- -- -- 1 
None/not sure 3 5 0 -- 
 
  
 Institutional problems, such as those related to regulations and their enforcement, 
along with an inability to develop international partnerships and obtain credit, are cited at 
much higher levels than are infrastructure problems. Both a lack of electricity or raw 
materials not being available at adequate levels only register with a very small portion of 
the population as primary concerns. 
  

The lack of legal and regulatory enforcement is blamed by two-in-ten Iraqi 
business operators for the anemic growth of their community.  It is the top concern in 
both Baghdad and Hilla. 
 
 High taxation is the top concern in Irbil, however, with three-in-ten (30%) 
expressing concern over this issue. 
  
 
 
 
 
 
21. Outside of security, which of the following is the most important need of the Iraqi 
workforce today? 
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Table 19. Non-Security Needs of Iraqi Workforce   
 Iraq Baghdad Hilla Irbil 
English language training 26 17 38 38 
Computer training (Internet/e-mail/ 
business software applications) 26 22 30 32 

Better work ethic 21 25 16 11 
Better education system 12 19 5 1 
Knowledge of international 
standards related to their work 8 9 9 2 

None/Not sure 9 9 2 16 
 
 The top needs in Iraq’s workforce, as expressed by Iraq’s business managers and 
owners, are for more English language training and computer training (26% each). 
 
 English language training is the top concern in both Hilla and Irbil, where two-in-
five business operators (38% apiece) say it is the area that needs to be addressed the most 
in the Iraqi workforce.  In both cities, computer training ranks second, with three in ten 
(30% in Hilla and 32% in Irbil) citing this as the top need of the Iraqi workforce.  In the 
capital of Baghdad, however, this percentage drops to 17%—placing it fourth, behind a 
better work ethic (25%), computer training (22%) and a better education system (19%). 
 
 Among Shiites, computer training places first (31%); among Sunnis, English 
training is the top concern (33%).  Kurds are more likely than other ethnic groups to call 
for greater English language training (34%) while Arabs split between more English 
training and more computer training (24% and 25%, respectively). 
 
  
Now, I would like to ask you a few questions regarding the interim government and their 
role as it pertains to your business: 
 
22. Do you feel the interim government is operating in a transparent manner regarding 
the awards of contracts through the various ministries? 
 
Table 20. Transparency of Government Contract Awards   
 Iraq Baghdad Hilla Irbil 
Yes 28 22 59 13 
No 39 41 26 49 
Not sure 33 38 15 38 
 
 Iraqi business operators indicate they would like to see some improvements in the 
transparency of contract-aware processes by the interim government.  However, a 
majority in Hilla is satisfied (59%), and fewer than half in both Baghdad and Irbil 
indicate they are dissatisfied. 
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 Satisfaction levels are highest among Shiites, where more than two-in-five (43%) 
say they feel the government’s processes are sufficiently transparent.  Sunnis are less 
likely to express satisfaction. 
 
 Arabs are evenly divided on the question, with one-third (32%) saying they feel 
the process is sufficiently transparent but another one-third (37%) suggesting they want a 
higher degree of transparency.  Kurds, meanwhile, are decidedly negative on the issue, 
with half (49%) saying they do not believe the process is adequately transparent. 
 
 
23. Do you feel that the commercial laws and regulations that the interim government is 
trying to implement will improve or hurt your business? 
 
Table 21. Impact of New Commercial Laws on Business  
 Iraq Baghdad Hilla Irbil 
Substantially improve business 29 30 23 31 
Somewhat improve business 39 35 61 29 
Improve 68 65 84 60 
Somewhat hurt business 3 4 1 2 
Substantially hurt business 1 2 -- 2 
Hurt 4 6 1 4 
Make no difference 15 13 8 29 
Not sure 13 17 7 7 
 
 Iraq’s business leaders approve of the laws being implemented by the interim 
government. 
  
 Two-thirds (68%) say they believe the new laws will improve their business.  
Only 4% believe the new laws will hurt their business.   
 

Belief in the beneficial aspects of these laws is highest in Hilla (84%) while 
businessmen in Irbil are the most intensely optimistic (31% say the laws will 
substantially improve their business). 

 
Business leaders in the 30-49 age group are more likely than others to say they 

believe the laws will benefit their business.  However, the youngest and oldest 
respondents are more likely to believe the laws will substantially benefit their businesses 
(35% each). 

  
The laws are more slightly more likely to be welcomes by Sunnis than by Shiites, 

though both groups overwhelmingly believe the laws will improve their business. 
 
There is a direct correlation between the age of a business and the likelihood its 

owner or manager believes the laws will be beneficial; among those businesses 
established since 2000, the percentage that holds this view is 68%, a figure that climbs to 
86% among businesses founded in the 1950s. 
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Men, women, and all ethnic groups are optimistic about the impact of the new 

laws on their businesses. 
 
 
24. Do you feel that the interim government will be effective in opening the doors to 
international trade? 
 
Table 22. Interim Government and International Trade  
 Iraq Baghdad Hilla Irbil 
Yes 47 57 43 22 
No 14 11 7 31 
Not sure 39 32 50 47 
 
 Half (47%) of respondents believe the interim government will open the doors to 
international trade.  A much smaller number (14%) believe it will not. 
 
 Optimism on this issue is strongest in Baghdad, where three-in-five business 
owners and managers (57%) say they feel the government will be effective on the 
international trade issue, versus one-in-nine (11%) who do not.   Only in Irbil is there a 
negative outlook. 
 
 Shiites are very optimistic about the prospects for international trade, with 56% 
saying they believe the interim government will be effective in this area.  Optimism on 
this question ranks ahead of pessimism among Sunnis, but by a less substantial margin of 
37% to 22%.  A majority of Arabs (53%) believes the government will succeed in this 
area, higher than the one-in-three (33%) Kurds who share that outlook. 
 
 Optimism correlates directly with the age of a business; operators of the oldest 
businesses are much more likely than their counterparts at newer companies to believe 
the interim government will succeed in this area. 
  
 Men are more likely than women to anticipate government success in 
international trade. 
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25. With which of the following do you feel the interim government will be able to 
bring about a safe and secure Iraq that would help your business flourish? 
 
Table 23. Alliances Needed for Iraqi Security   
 Iraq Baghdad Hilla Irbil 
With the help of the UN 34 23 53 42 
Without outside help from other 
countries 22 31 12 7 

With the help of the coalition forces 17 12 11 38 
Not sure 14 18 4 13 
With the help of other Arab nations 13 16 20 -- 
 
 Opinions on the most effective means to ensure a safe and secure Iraq vary among 
business managers; however, one-quarter (22%) of Iraqi business leaders signaled a 
strong preference to establish national security using their nation’s own resources.  This 
position is even more popular in the capital, where three-in-ten (31%) Baghdad 
businessmen indicate a desire to “go it alone” and advance Iraq’s safety and security 
through internal means, without outside help.   
  
 One-third (34%) of Iraqis indicate a willingness to seek the United Nations’ help 
in establishing and ensuring national security.  An additional one-in-six (17%) Iraqi 
business leaders indicate a willingness to seek the aid of the U.S.-led Coalition. 
 

Securing help from other Arab nations is not an overwhelmingly course of action 
in any region, though it scores higher among Hilla’s largely Shiite population than 
elsewhere. 
 
 Support for advancing Iraqi stability through the Coalition is stronger among Irbil 
business leaders and business leaders in the 30-49 and 65+ age groups.  These groups 
also indicate a desire to utilize the United Nations.   
 
 The Coaltion is more popular among men than women, though both view the 
United Nations with similar levels of favorability. 
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26. Which political parties best represent the views of the Iraqi business community? 
(Choose all that apply) 
 

Table 24. Political Parties and the Advancement of Business   
 Iraq Baghdad Hilla Irbil 
Da’wa 10 10 11 10 
SCIRI 7 5 12 -- 
Secular parties 3 1 7 -- 
KDP 2 3 -- 21 
PUK 2 2 2 57 
Al wifaq Al Watani 1 1 -- -- 
Iraqi Islamic 1 0 4 -- 
National Democratic 1 0 2 -- 
Iraqi Democratic 
Aggregation 1 -- 2 -- 

Independent 
Democratic Party 1 -- 5 -- 

Iraqi Communist -- 0 -- -- 
None/Not sure 72 78 55 11 
 
 Iraqi business operators take a narrow view when it comes to political parties, 
with seven-in-ten (72%) indicating they either are not sure any political party best 
represents the views of the business community, or that none does. 
 
 The most popular political party overall, however, is al-Da’wa, which is the 
choice of one-in-ten (10%) Iraqi business leaders, a level of support that holds in all three 
cities.  The Supreme Council for Islamic Revolution in Iraq (SCIRI) is the choice of 7% 
nationwide. 
 
 Only among Kurds, and in Irbil, do a majority of respondents put their faith in 
parties. 
 
 Unsurprisingly, the party that receives the greatest support in any single region is 
the PUK in Irbil.  The Patriotic Union of Kurdistan is preferred by nearly three times as 
many (57% versus 21%) in Irbil as is the Kurdistan Democratic Party (KDP).  These two 
parties are supported in similar levels by Kurds, though the small sample of Irbil-based 
Arabs tend to support D’awa. 
 
 In Hilla, a smaller percentage than elsewhere choose none or not sure as options 
(55%), while a combined quarter (23%) of respondents choose either al-Da’wa or 
SCIRI—which receive a combined 30% of Shiite support there.  Meanwhile, the level 
choosing no political party rises to 79% in Baghdad—where Da’wa and SCIRI are again 
the top finishers, but with a much lower combined score of 14%. 
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27. Have you attempted to borrow money to start or expand your business? 
 

Table 25. Iraqis Seek Loans for Business Expansion   
 Iraq Baghdad Hilla Irbil 
Yes, and I received the amount requested 19 14 21 33 
Yes, and received less than requested 18 14 30 19 
Yes, but my credit application was 
declined 8 5 18 4 

No, I have not attempted to obtain 
financing 45 52 30 39 

Not sure 10 16 1 4 
 
 Two-fifths (38%) of Iraqi business leaders have received loans to expand their 
business, while 45% have not sought financing. 
 
 Majorities in both Hilla (51%) and Irbil (52%) have received loans.  A majority in 
Baghdad (52%) has neither received a loan nor sought one.   
 
 Only 8% of Iraqi business leaders say they attempted to obtain a loan but had 
their credit application declined, and the proportion in both Baghdad and Irbil is much 
smaller: 5% and 4%, respectively.  In Hilla, meanwhile, this proportion reaches nearly 
one-in-five (18%). 
 
 Younger business leaders are more likely than their elders to have both sought 
and received loans.  Likewise, businesses with longer established histories have done the 
same, applying for loans at a higher level than newer ones.  Those businesses started in 
the 2000s have had a higher level of difficulty in obtaining credit (12%).  Women in the 
sample also indicated a higher proportion of difficulty obtaining credit.  
  
 
28. If you attempted financing, which of the following did you approach for financing? 
(Choose all that apply) 
 
Table 26. Sources of Loans for Iraqi Businesses   
 Iraq Baghdad Hilla Irbil 
Financial institution/bank 42 36 61 27 
Micro-fund loan 19 14 24 22 
International donor 5 8 1 6 
Government of Iraq 1 1 3 -- 
The CPA 1 1 1 -- 
Friends and relatives 30 38 9 46 
None/Not sure 1 3 -- -- 
 
 Friends and relatives are the funding source of choice in Iraq, followed by 
financial institutions and banks.  Micro-fund loans trail in third, though they are mosre 
popular in Hilla (24%) than elsewhere. 
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 International donors are a preferred source of capital among 8% in Baghdad and 
6% in Irbil. 
 
 
29. Which of the following means of communication are used most often by your 
company to conduct business? (Choose all that apply) 
 
Table 27. Communication Technology Used by Iraq’s Businesses   
 Iraq Baghdad Hilla Irbil 
Telephones/conference calls 47 43 58 47 
Email/internet 28 32 22 23 
Fax machines 11 9 6 22 
Face to face meetings 7 10 2 1 
Postal mail 5 3 11 6 
Radio/Walkie-talkies 2 2 2 -- 
Not sure -- 1 -- -- 
None -- 0 -- 1 
 
 Telephones and conference calls are the preferred means of conducting business 
for approximately half of Iraq’s small and medium-sized businesses.  Email and the 
Internet are preferred by an additional three-in-ten. 
 
  
30. If you are not currently using computers and the Internet in your company, what is 
the principal reason? 
 
Table 28. Reasons for Not Utilizing Computers and Internet   
 Iraq Baghdad Hilla Irbil 
Cost 34 29 61 12 
They are not necessary 20 15 11 40 
They are not available 22 14 23 40 
Other 5 11 -- -- 
Not applicable 45 32 4 9 
 
 Computers and the Internet, though popular with roughly three-in-ten Iraqi 
business leaders as a primary means of doing business, are not used by businesses for a 
variety of reasons.  Prohibitive cost is the major reason in Baghdad (29%) and Hilla 
(61%) while availability and necessity are the primary concerns in Irbil (40% apiece). 
 
 Two-in-five Shiites (41%) believes the cost of computers and the Internet to be 
too high, a sentiment held by three-in-ten (31%) Sunnis.  Meanwhile, one-quarter of each 
group say availability is a problem. 
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 Sunnis are more than twice as likely as Shiites to say computers an the Internet 
are not necessary (27% versus 12%).  Two-in-five (42%) Arabs say prohibitive cost is the 
reason they do not use computers and the Internet, while just 13% of Kurds say the same.  
Among Kurds, availability and necessity are tied at 36% apiece. 
 
 
31. If the government (whether legislatively or administratively), could do anything to 
help you in your business, what would it be? 
 

 Iraq  
Loans/credits to support private companies  20% 
Better security conditions     12 
Decrease current taxes        9 
Open new international markets      7 
Protecting importers through securing the roads    7 
Availability of job opportunities/huge investment   6 
Law enforcement       6 
Support private sector/small companies     6 
 

*Other responses: (Number in parentheses denotes frequency of similar response.)             
Activate quality rules (13); limit bribery (9); reinforce the banking sector (8); support local 
market (7); active government participation in private sector projects (6); support 
farmers/improve agriculture (6); decrease bank interest on loans (5); accuracy and validity of 
business contractors (4); availability of electricity (4); availability of developed 
communication/electronic equipment (4); change the old way of advertising for bids/tenders (3); 
support construction sector (2); facilitate visa issue for Iraqi businessmen to travel worldwide (2); 
more detailed checking of imported goods (2) 
One each: Availability of health insurance for all employees; there should be an Iraqi agent for 
each foreigner; modify the rent law for business sites; protect ownership rights; import raw 
materials to produce oxygen gas; facilitate work routine at public administration; local Iraqi and 
foreign representation in private companies; back the dinar in the import of foreign material 
 
 

 Baghdad  
Better security conditions    14% 
Loans/credits to support private companies  14 
Support private sector/small companies   10 
Open new international markets       9 
Decrease current taxes        8 
Activate quality rules         8 
Law enforcement         8 
 

*Other responses: (Number in parentheses denotes frequency of similar response.)             
Protect importers through securing the roads (8); limit bribery (7); support local market (6); 
reinforce the banking sector (4); decrease bank interest on loans (3) 
Two each: More detailed checking of imported goods; support farmers/improve agriculture; 
accuracy and validity of business contractors 
One each: Availability of health insurance for all employees; facilitate visa issue for Iraqi 
businessmen to travel worldwide; import raw material to produce oxygen gas; protect ownership 
rights; change the old way of advertising bids and tenders; there should be an Iraqi agent for each 
foreigner. 
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Hilla 
Loans/credits to support private companies  33% 
Availability of job opportunities/huge investment 15 
Better security conditions      7 
Decrease current taxes       6 
Protect importers through securing the roads    6 
 

*Other responses: (Number in parentheses denotes frequency of similar response.)             
Open new international markets (5); active government participation in private sector project (5); 
support farmers/improve agriculture (4); activate quality rules (3); law enforcement (3); support 
private sector/small companies (3); availability of developed communication/electronic 
equipment (3) 
Two each: Decrease bank interest on loans; limit bribery; reinforce the banking sector 
One each: Support local market; modify the rent law for business sites; facilitate work routine at 
public administration; local Iraqi and foreign representation in private companies 
 
 

 

Irbil 
Better security conditions    17% 
Decrease current taxes     17 
Loans/credits to support private companies    9 
Protect importers through securing roads       9 
Law enforcement        9 
Availability of electricity      8 
 

Two each: Open new international markets; accuracy and validity of business contractors; 
change the old way of advertising for bids/tenders; reinforce the banking sector; availability of 
new job opportunities and huge investment; support construction sector 
One each: Back the dinar in the import of foreign material; active government participation in 
private sector projects; availability of developed communication/electronic equipment; facility 
visa issue for Iraqi businessmen to travel worldwide 
 
 
32. Do you feel that women and men have the same opportunities in any of the following 
areas? (Choose all that apply) 
 
Table 29. Opportunities for Women in Iraq’s Business World   
 Iraq Baghdad Hilla Irbil 
Starting a business 13 11 20 11 
Running a business day to day 30 20 47 39 
Getting professional job 34 44 20 20 
None 11 11 7 14 
Not sure 13 14 7 16 
 
 
 
 
 
 



Center for International Private Enterprise Page 30 Zogby International 

33. Are you optimistic or pessimistic about your country’s economic future? 
 
Table 30. Outlook on Iraq’s Economic Future   

 

 
 Seven-in-ten (69%) Iraqi business leaders hold an optimistic outlook toward their 
country’s future post-Saddam, while just one-in-ten (10%) is pessimistic.  These 
percentages hold up across the nation, though optimism jumps to eight-in-ten (81%) in 
Hilla. 
 
 Religion does impact a respondent’s answer on this question, however.  Shiites 
are by far the most positive, with more than three-fourths (77%) expressing optimism 
about the future.  This drops a bit to two-thirds (68%) among minority Sunnis.  Kurds are 
also more optimistic than other ethnic groups (76%), while seven-in-ten (70%) Arabs 
share their optimism. 
 
 Those business leaders whose companies have existed the longest are more likely 
than those responsible for younger companies to have an optimistic outlook. 
 
 Women appear more pessimistic than men. 
 
 
34. Based on your previous experience with a chamber of commerce or business 
association, do you perceive them as…? 
 
Table 31. Experience with Chambers of Commerce   
 Iraq Baghdad Hilla Irbil 
Essential 34 19 53 56 
Very beneficial 26 32 23 12 
Somewhat beneficial 12 18 4 6 
Rarely beneficial 13 16 10 10 
Not beneficial 9 9 9 7 
Not sure 6 7 1 10 
 

More than seven-in-ten (72%) Iraqi business owners and managers say that 
chambers of commerce or business associations are beneficial or essential, while just 
two-in-ten (22%) consider them rarely or never beneficial.   

 
The proportion viewing chambers of commerce and business associations as 

beneficial climbs to 80% in Hilla, while it is about two-thirds in all other areas. 
 

 Iraq Baghdad Hilla Irbil 
Optimistic 69 65 81 67 
Pessimistic 10 10 8 14 
Neutral 13 18 9 6 
Not sure 8 8 2 13 
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While all age groups view these organizations as beneficial in roughly equal 
percentages, enthusiasm is higher among 30-49 year-olds than other age ranges, as nearly 
two-thirds (63%) call chambers “very beneficial” or “essential.” 

 
Sunnis and Shiites view chambers favorably in roughly equal percentages.  Kurds, 

however, are more enthusiastic than other ethnicities, with half (49%) calling chambers 
and business associations “essential.” 

 
Chambers of commerce increase in popularity as companies decrease in age. 
 
Overall, women and men view the chambers as beneficial in similar percentages, 

scoring above 70% in both cases. 
 
 
35. Are there any business associations currently active in Iraq which you feel are 
providing a positive role in advocacy and offering member services for the Iraqi business 
community? 
 
Table 32. Experience with Business Associations   
 Iraq Baghdad Hilla Irbil 
Yes 10 12 12 2 
No 56 44 76 70 
Not sure 34 44 12 28 
 
 Iraqi experience is clearly disproportionately impacted by chambers of commerce, 
as business associations receive weak scores in terms of business leader opinion in all 
cities and among all demographic subgroups. 
 


