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2006 Outlook: U.S. Merchandise Exports to the Arab World 
A Special Report from the National U.S.–Arab Chamber of Commerce

Across the board, 2005 is emerging as one of the strongest years 
ever for U.S.-Arab trade. U.S. merchandise exports to the Arab 

world are expected to reach $26.7 billion by the end of this year, a 
38 percent increase over last year’s levels. The outlook for 2006 is 
even brighter, with estimated sales of $37.9 billion – an increase of 
more than 40 percent.

According to 
r e s e a r c h 
conducted for the 
National U.S.-
Arab Chamber of 
C o m m e r c e 
(NUSACC) by 
the Institute for 
Research: Middle 
Eastern Policy 
(IRmep), sales of 
U.S. goods to the 
region are running 
ahead of the world 
avera ge .  A rab 
market imports 
from the world are 
expected to reach 
$276 billion in 
2005, up from 
$224 billion in 
2004, and it is 
anticipated that 
this number will 
rise to $351 billion 
in  20 06 –  a n 
increa se of 27 
percent over the 
projected figures 
for 2005.

“These data 
show that  the 
A r a b  w o r l d 
continues to be one of America’s best and most reliable customers,” 
notes David Hamod, NUSACC’s President and CEO. “Despite strife 
in the region and occasional ups and downs in U.S.-Arab political 
relations, the economic partnership is steadily climbing to new heights. 
Clearly, the ‘Made in the USA’ label still has tremendous cachet.”

There are many reasons for the significant growth of U.S. exports 
to the Arab world. The most obvious reason, of course, is that petroleum 
exporting nations in the region are benefiting from higher oil prices, 
thereby boosting their import purchasing power. Several of these 
nations, like the United Arab Emirates, Oman, and Qatar, almost met 
their total 2004 import levels from the United States by mid-2005. continued on page 2

The higher energy prices that helped to spur imports of U.S. indus-
trial and consumer goods to new levels in 2005 are poised to repeat in 
2006. The U.S. Energy Information Administration (EIA) of the U.S. 
Department of Energy recently raised its forecast for petroleum price 
per barrel in 2006 from $56.70 to $63.50 as excess production and 
refining capacity remains tight and global demand soars. This suggests 

that import purchasing power will remain strong. 
“The U.S. trade deficit with the OPEC countries last year amounted 

to nearly $72 billion – about 12 percent of our overall trade deficit 
and only slightly less than our trade gap with Japan,” says Andrew 
Schneider, Associate Editor of The Kiplinger Letter, a business 
forecasting report. “The more that oil-producing countries use their 
accumulated dollars to buy American goods and services, the narrower 
that trade deficit will become and the healthier the trading relation-
ship will be.”

A second reason for the surge of U.S. exports to the region revolves 
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around investments by the Arab private 
sector – which are at an all time high. In 
recent years – particularly after 9/11, when 
Arab business leaders began staying “closer 
to home” – the region experienced a substan-
tial increase in local investments. This has 
been especially true for construction and 
engineering projects, like those involving 
petrochemicals, but there have also been 
major investments in leisure and residential 
development projects. These “megaprojects,” 
reminiscent of the 1970s focus on infra-
structure, contain a substantial amount of 
U.S. goods and services. 

Concomitant liquidity in portfolio invest-
ments has also increased demand for goods 
and services, including those from the United 
States. One typical indicator of such invest-
ment, stock market activity in the Arab 
world, has been appropriately robust. The 
non-weighted average of stock market gains 
by countries in the region in 2005 (year-to-
date) is 90.30 percent, led by the United 
Arab Emirates (124.58 percent growth), 
Qatar (119.91 percent), Egypt (91.37 percent), 
Jordan (87.82 percent), and Saudi Arabia 
(80.80 percent). There is every reason to 
believe that this strong trend will continue 
in 2006.

A third reason for the upward trend in 
U.S. exports to the Arab world is the 
growing size of the region’s consumer 
market. As a result of globalization, Arab 
consumers are more aware than ever about 
the appeal and availability of U.S. products, 
and they are f lush with disposable 
income.

Young consumers (and their parents) 
are particularly important targets for adver-
tising and marketing campaigns, and the 
Arab world boasts one of the youngest 
populations in the world. According to the 
U.S. Government, more than 36 percent 
of the Arab world’s population is 14 years 
old or younger. (The world average for this 
age group is less than 28 percent.) This fact, 
coupled with the high population growth 
in the Arab nations – 2.3 percent per annum, 
compared to a worldwide population growth 
rate of 1.14 percent – suggests that consumer 
demand in the region for U.S. products will 
remain strong for many years to come.

continued from page 1

US-Arab Tradeline Research, quantitative 
analysis and forecast support provided by The 
Institute for Research: Middle Eastern Policy, 
Inc. (IRmep)

US-Arab Tradeline Designed and produced by 
Rick Clark Illustration & Design

������

������

������

������

������

������

������

�������

�������
� ����� ����� ����� ����� ����� ������ �����

��
��
��
��
���
��
��

�������������������������������������������������������
���������������

���������������

�������� ������ ������ ������ ������ ������ ������ �����
�������� ������ ������ ������ ������ ������ ������ �����
���������� ������ ������ ������ ������ ������ ������ �����
��������� ������ ������ ������ ������ ������ ������ �����
����������� ������ ������ ������ ������ ������ ������ �����
������ ������ ������ ������ ������ ������ ������ �����
������ ������ ������ ������ ������ ������ ������ �����
������ ������ ������ ������ ������ ������ ������ �����
�������� ������ ������ ������ ������ ������ ������ �����
������ ������ ������ ������ ������ ������ ������ �����
�������� ������ ������ ������ ������ ������ ������ �����
�������� ������ ������ ������ ������ ������ ������ �����
�������� ������ ������ ������ ������ ������ ������ �����
����� ������ ������ ������ ������ ������ ������ �����
������� ������ ������ ������ ������ ������ ������ �����
������ ������ ������ ������ ������ ������ ������ �����
�������� ������ ������ ������ ������ ������ ������ �����
����� ������ ������ ������ ������ ������ ������ �����
������� ������ ������ ������ ������ ������ ������ �����
������ ������ ������ ������ ������ ������ ������ �����
���� ������ ������ ������ ������ ������ ������ ������
������������� ������ ������ ������ ������ ������ ������ ������



September/October 2005 • US-Arab Tradeline 3

Saudi Arabia
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 4.1% 3.3% IMF

Total Merchandise 
Imports U.S. $48.7 billion U.S. $66.9 billion IRmep

Merchandise Imports 
from the U.S. U.S. $6.4 billion U.S. $10.7 billion IRmep

Saudi Arabia – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Saudi Arabia’s expected accession to the World Trade Organization 
(WTO) at the Hong Kong summit in December of this year bodes 
well for exporters serving this market. Increased global demand for 
petroleum has spurred production capacity expansion to a declared 
goal of nearly 13 million barrels per day by 2009. A Saudi delegation 
that toured the United States recently announced more than $600 
billion in infrastructure investment opportunities in the Kingdom.

Sectors to 
Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Food and Beverage Cocoa Mixes and 
Preparations 31% $8.1 million

Food and Beverage Seafood 47% $2.1 million

In short, the U.S. is regaining a significant share of the Saudi 
import market, despite the setbacks that 9/11 created for U.S.-Saudi 
relations.

Strong U.S. Government support for the Kingdom’s WTO bid, 
coupled with good progress on a U.S.-Saudi Free Trade Agreement, 
could make a substantial difference for U.S. exporters looking to do 
business in Saudi Arabia.

This Special Report, “2006 Outlook: U.S. Merchandise 
Exports to the Arab World,” looks at all 22 nations of the 

Arab world (including the fledgling “nation” of Palestine). The 
report leads off with the largest market, Saudi Arabia, and works 
its way through to the smallest market, the Comoros Islands.

The major markets include two graphics that help to tell the 
story of U.S. business prospects in 2006.

First, the Top Ten pie chart focuses on those sectors respon-
sible for most of the U.S. merchandise exports. These include 
such traditional high performers as vehicles, aircraft, machinery, 
foodstuffs, and the like.

Second, the Sectors to Watch chart focuses on key sectors 
that appear to have particular potential for the coming year. 
These may include such non-traditional merchandise as cocoa 
mix, sports equipment, musical instruments, cosmetics, and 
others. The “Sectors to Watch” list has been created because 
NUSACC believes that this list may be of special interest to small 
and medium-sized enterprises in the United States, many of which 
specialize in niche export markets.

For a “bottoms up” review of Arab markets – with market 
sizing, import demand, and domestic production estimates – go 
to www.export.gov to review the most current U.S. Commercial 
Service country reports. For additional details or for a proprietary 
report on Arab market forecasts, contact NUSACC at  
(202) 289-5920.

Forecasting Methodology
The forecast of year 2006 import potential is derived from a 

“top down” model of country market import demand growth that 
involves correlating the International Monetary Fund (IMF) real 
GDP growth predictions, actual 2005 year-to-date exports from 
the U.S. to the Arab market, and U.S. market share trends for 
each country’s imports over time.

Granular U.S. export category growth rates are estimated from 
five-year slope calculations. 2005 year-to-date exports to each 
country market are adjusted with country-specific historical five-
year seasonality to arrive at year 2005F exports. 

For 2006, “top down” model predictions have been checked 
against updated baseline “bottoms up” models driven by import 
demand correlated to real year-to-date average free on board 
(F.O.B.) petroleum prices, Energy Information Administration 
(EIA) forecast prices, and production forecasts for major petroleum 
exporting countries. For some major categories, such as aircraft 
sales, the five-year slope has been adjusted against a longer purchase 
pattern and official country market purchase intentions. 

Major services export categories, such as travel, financial 
services, education, consulting, and engineering, are not covered 
in this 2006 Outlook report. Empirical data reveal that in one 
major country market, services accounted for additional revenues 
of 30 percent or more of the total U.S. manufactured good export 
revenues. In others, the revenues from services are estimated to 
provide an additional 10-20 percent of reported manufactured 
goods exports as U.S. companies provide comprehensive “solutions” 
involving equipment and installation and maintenance services.

As with any forecast, the numbers and estimates in this report 
should not be a sole source of planning information. Rather, they 
should be compared and contrasted against other public and 
proprietary data sources.

National U.S.-Arab Chamber of Commerce
1023 15th Street, NW, Fourth Floor

Washington, DC 20005

Tel: (202) 289-5920 • Fax: (202) 289-5938

www.nusacc.org • E-mail: tradeline@nusacc.org

NOTE: Numbers on the following pie charts may not 
add up to total imports due to rounding.
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Egypt
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 4.8% 5.0% IMF

Total Merchandise 
Imports U.S. $26.0 billion U.S. $36.0 billion IRmep

Merchandise Imports 
from the U.S. U.S. $3.1 billion U.S. $5.1 billion IRmep

Egypt seems to be gradually overcoming the legacies of a central-
ized economy. That nation emerged from three years of negative 
import growth in 2004, posting import gains of 30 percent. Post-
election economic growth forecasts reach 5 percent real GDP growth 
in 2006 as Egypt continues to reform the tax code and eliminate 
barriers to trade and investment. A strong tourism sector, coupled 
with a new liquefied natural gas export industry and booming 
telecommunications opportunities, make this market attractive despite 
lingering “red tape” bureaucracy.

Egypt – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Sectors to 
Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Fuels Mineral Fuels 26% $156 million

Metals Metal Parts 144% $12.5 million

Food and Beverage Meat and Seafood 186% $4.1 million

The U.S. is Egypt’s largest trading partner. Negotiations over a 
U.S.-Egypt Free Trade Agreement are ratcheting up, with a likely 
signing in 2006. In preparation for this FTA, Egypt is on track in 
its efforts to streamline its massive bureaucracy and lower the cost 
of doing business in the Arab world’s most populous nation.

United Arab Emirates
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 4.5% 4.0% IMF

Total Merchandise 
Imports U.S. $53.9 billion U.S. $62.6 billion IRmep

Merchandise Imports 
from the U.S. U.S. $8.0 billion U.S. $10.2 billion IRmep

The UAE has been a major re-exporter of American imported goods 
to other countries of the region. As a regional trading hub for Central 
Asia, the Middle East, and Africa, the UAE’s trade role is expanding 
dramatically. The Emirates are a destination for billions in international 
investment: more than 2,400 companies operate from Dubai’s Jebel Ali 
Free Zone alone. Tourism and real estate development has exploded in 
the UAE, including the construction of unique man-made islands 
complete with private residences and hotels.

UAE – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

 
Sectors to 

Watch Export 5 Year Annual 
Growth Rate

2006 U.S. Export 
Opportunity

Cosmetics Perfume, Fragrances, 
Cosmetics 11% $111.00 million

Recreation Games, Sporting 
Equipment 19% $73.50 million

Medical Pharmaceutical 
Products 17% $55.70 million

Food and Beverage Prepared Cereals, 
Flour, Baker’s Goods 46% $32.30 million

Iron and Steel Angle Irons, Rebar, 
Other 25% $26.10 million

Food and Beverage Fish & Crustaceans 79% $4.10 million

Housing and tourism developments are helping to drive demands 
for security systems and safety equipment, telecommunications and 
IT equipment and services, as well as architecture, construction, and 
engineering services. The UAE’s ICT infrastructure may be the best 
in the region because the Emirates have made the Internet and modern 
telecoms a development priority.

The UAE and the USA are expected to sign a Free Trade Agree-
ment in 2006. Among the key negotiating points are reform of the 
legal system – particularly as it affects dealers, distributors and agents 
– and labor rights of foreign workers in the Emirates.

“In a time of rapid transformation, a glimpse of the outlook 
for US-Arab mutual trade in the near term, promising 
as it may be, is but a timid vision of what could be. The 

convergence of growing populations and expanding resources 
with the ability to deploy technology as a beneficial force 
open up far greater opportunities than may be imagined.  
The way is open to build bridges of commerce that will 
bring greater understanding, harmony and prosperity.” 

G. William Miller, Chairman and CEO of G. William Miller & Co., 
Inc., and formerly U.S. Secretary of the Treasury and Chairman 

of the Board of Governors of the Federal Reserve System
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Kuwait
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 3.2% 3.2% IMF

Total Merchandise 
Imports U.S. $11.9 billion U.S. $12.7 billion IRmep

Merchandise Imports 
from the U.S. U.S. $1.9 billion U.S. $2.4 billion IRmep

Kuwait – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Kuwait imports a variety of defense, industrial and consumer 
goods. That nation’s push to expand daily petroleum production 
from 2.3 million barrels to 3.5 million barrels through “Project 
Kuwait” has created vast needs for oilfield equipment, trucks, medical 
equipment, and power generators. This strong demand is expected 
to hold steady in 2006, in light of Kuwait’s recent decision to move 
forward on a major new refinery.

Sectors to 
Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Tools Tools and Cutlery 40% $21.8 million

Recreation Sporting Goods 24% $16.2 million

Pharmaceuticals Pharmaceuticals 22% $13.5 million

Cosmetics Cosmetics 14% $5.9 million

Fabrics Special Woven Fabrics 152% $5.3 million

Leather Crafts, Handbags 52% $3.5 million

Kuwait’s expansions beyond the petroleum and power sectors are 
not the only major initiatives underway. Construction of medical 
facilities, bridges, port improvement, and cargo terminals will continue 
to drive demand for engineering services and high quality industrial 
goods well into the next decade. Kuwait is making steady progress 
toward a U.S.-Kuwait Free Trade Agreement, and further progress 
is expected in 2006.

Iraq
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 4.3% 4.5% IMF

Total Merchandise 
Imports U.S. $13.7 billion U.S. $19.0 billion IRmep

Merchandise Imports 
from the U.S. U.S. $1.5 billion U.S. $2.2 billion IRmep

Iraq’s imports from the United States are on track to reach $1.5 
billion in 2005 as infrastructure building and rebuilding continues. 
Heavy demand for generators, telecommunications equipment, 
computers, peripherals and air conditioning has driven electrical 
machinery imports from the U.S. into the number one import 
category. Vehicles and other types of heavy machinery, including 
cranes, engines, and heavy construction equipment, continue to flow 
into Iraq during reconstruction.

Iraq – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Sectors to 
Watch Export 1 Year Annual 

Growth Rate*
2006 U.S. Export 

Opportunity

Household Furniture 86% $20.9 million

Print Books, Newspapers 255% $15.0 million

Tools Tools and Cutlery 1,114% $7.9 million

Recreation Toys, Games 13,720% $6.3 million

Clothing Footwear 1,186% $3.5 million

Ceramic Ceramic Products 72% $0.3 million

*Due to almost non-existent trade between the U.S. and Iraq in the 
years 2000-2003, Iraq’s “Sectors to Watch” are based on a single year 
of real export category analysis, 2003-2004. Readers are cautioned to 
expect dramatically lower growth rate figures as Iraq moves from a 
reconstruction economy to a more traditional economy.

Algeria
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 4.6% 4.7% IMF

Total Merchandise 
Imports U.S. $18.3 billion U.S. $22.0 billion IRmep

Merchandise Imports 
from the U.S. U.S. $1.2 billion U.S. $1.5 billion IRmep

2005 will mark the first year U.S. exports to Algeria break $1 
billion. Import demand in Algeria, geographically the second largest 
country in Africa, is dependent on petroleum and natural gas exports. 
Energy development is a critical driver of capital investment and 
infrastructure projects, with revenues providing over half of the 
government’s revenues.

Of particular interest to U.S. exporters is the Gassi Touil gas field, 
which will receive a great deal of attention in 2006 and whose LNG 
products will be largely dedicated to the U.S. market.
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Sectors to 
Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Metals Articles of Steel 76% $28.0 million

Leather Goods, Handbags, etc. 30% $1.4 million

Food Beverages, Water 30% $0.7 million

Recreation Musical Instruments 120% $0.2 million

The U.N. World Human Development report released on 
September 7, 2005 ranked Qatar in first place among Arab states 
and 40th out of 177 countries in the world on metrics measuring 
social, economic, educational, and health conditions. 

Qatar’s tourism strategy includes the expansion of Qatar Airways 
through the purchase of Airbus A350 jets worth $10.6 billion and a 
future order of at least 20 Boeing 777 planes worth approximately 
$4.6 billion.

Qatar is making steady progress in its Free Trade Agreement 
discussions with the United States, and further progress is expected 
in 2006.

Jordan
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 5.0% 5.5% IMF

Total Merchandise 
Imports U.S. $10.6 billion U.S. $15.3 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.6 billion U.S. $1.0 billion IRmep

Jordan – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Jordan is transforming itself into a regional hub for international 
trade. With a view to attracting traders and investors, it now boasts 
the Zarqa Free Zone, the Sahab Industrial Estate Free Zone, Queen 
Alia International Airport Free Zone, and the Gateway Qualifying 
Industrial Zone. In addition, thanks to the success of the REACH 
project, Jordan has one of the most sophisticated IT backbones in 
the region.

Sectors to 
Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Household Furniture 32% $29.0 million

Chemicals Organic Chemicals 66% $26.8 million

Food Fruits and Nuts 22% $9.1 million

Wood Wood Articles 17% $3.5 million

Metal Copper Articles 80% $2.5 million

Algeria – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Sectors to 
Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Iron and Steel Angle Irons, Rebar, other 33% $34.5 million

Vehicles Rail or Tramway Stock 224% $1.8 million

Algeria is not yet a member of the World Trade Organization 
(WTO), and this has hampered its appeal as an investment destina-
tion. Nevertheless, this nation is making solid progress in its transi-
tion from a state-dominated economy to a market-oriented one. The 
most recent manifestation of this transition was Algeria’s announce-
ment in 2005 that it is actively opening up its tourism industry to 
foreign investors for the first time.

Qatar
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 5.1% 5.7% IMF

Total Merchandise 
Imports U.S. $6.4 billion U.S. $6.7 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.9 billion U.S. $1.0 billion IRmep

Qatar’s trade and investment climate is among the best in the 
Arab world. Foreign firms are allowed 100 percent ownership in 
agriculture, industry, health, education and tourism sectors and, with 
government approval, the development of natural resources, including 
energy and mining. Qatar is also making progress in its efforts to 
open up such sectors as banking, insurance, and real estate develop-
ment to foreign investors.

Qatar – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)
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Jordan was the first Arab nation to sign a Free Trade Agreement 
with the United States – in October 2000. In part as a result of this 
FTA, Jordan’s exports to the United States have jumped from $73 
million in 2000 to well over $1 billion today.

The Center for Free Enterprise rated Jordan’s economic freedom 
as 35th out of 127 market economies in a report released on September 
9, 2005 – tying South Korea with a score of 7 out of 10 in the 
survey.

Oman
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 3.6% 5.3% IMF

Total Merchandise 
Imports U.S. $7.3 billion U.S. $10.8 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.554 billion U.S. $0.923 billion IRmep

Oman’s stability, governance, and market opening strategies – 
begun in the 1970s – have begun to pay off. Oman still relies heavily 
on exports of petroleum and natural gas, but the country has spear-
headed a broad diversification of the economy in the Sultanate’s 
five-year plan, which calls for expanded tourism, value-added petro-
leum product manufacturing, and the participation of more compa-
nies in manufacturing projects to serve European and Asian 
markets.

Oman – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Sectors to 
Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Explosives Explosives, 
Pyrotechnics 38% $8.3 million

Paper Paper 33% $6.6 million

Food and Beverage Pet Food 177% $5.1 million

Food and Beverage Fruits & Nuts 34% $1.1 million

Cosmetics Cosmetics 15% $2.0 million

Fabrics Woven 69.3% $0.1 million

The U.S. share of oilfield services and equipment is picking up 
as U.S. companies edge out European and Asian competitors for a 
larger share in exploration and development. In early May, U.S. 
petroleum company Occidental and the UAE’s Liwa Energy announced 
investments of more than U.S. $2 billion to increase the Mukhaizna 

oilfield’s heavy crude flows from 10,000 barrels per day (bpd) to 
150,000 bpd. The Sultanate reassigned exploitation of the field from 
Royal Dutch/Shell to Occidental as part of an aggressive development 
scheme aimed to reverse declining production and increase Oman’s 
total output to 800,000 barrels per day by 2009. 

With the signing of a U.S.-Oman Free Trade Agreement expected 
in early 2006, the Sultanate hopes to build on its increasingly close 
economic ties to the United States.

Morocco

Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 3.0% 3.8% IMF

Total Merchandise 
Imports U.S. $18.7 billion U.S. $23.2 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.6 billion U.S. $0.8 billion IRmep

The U.S.-Morocco Free Trade Agreement (FTA), signed last year, 
is one of the most comprehensive FTAs ever concluded, eliminating 
tariffs on 95 percent of consumer and industrial goods. U.S. exporters 
will now be able to compete with Europeans on a level playing field. 
Along with efficient new commercial courts, U.S. businesses can now 
rely on sixteen Regional Investment Centers dedicated to serving 
commercial ventures.

Morocco – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

 

Sectors to 
Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Paper Paper and Paperboard 23% $14.9 million

Industrial Organic Chemicals 57% $10.8 million

Vehicles Ships & Boats 64% $1.9 million

Clothing Footwear 89% $1.0 million

Another feature of the FTA is the implementation of more consis-
tent accounting standards and a transparent judicial system. These 
developments are particularly important to U.S. businesses that rely 
on intellectual property protection, including trademarks and digital 
copyrights, as well as protection for patents and strict penalties for 
piracy and counterfeiting.
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As a major Non-NATO Ally and home to the U.S. Navy’s fifth 
f leet, Bahrain boasts a wide range of major infrastructure and 
engineering projects. 100 percent ownership by foreign firms is 
encouraged, and Bahrain’s Bilateral Investment Treaty with the 
United States has helped to attract more than 150 U.S. companies 
to set up operations in this kingdom.

Bahrain – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Bahrain and the United States are preparing to implement the 
new U.S.-Bahrain Free Trade Agreement, which will further burnish 
Bahrain’s reputation as a regional center for high technology and 
services, particularly financial services.

Sectors to 
Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Household Soaps/Waxes 40% $2.6 million

Food Fruits & Nuts 16% $2.5 million

Household Ceramics 70% $0.5 million

Bahrain will soon host the newly created Investment Policy Center 
for the Middle East and North Africa. This global center aims to 
attract more foreign direct investment to the region and enjoys the 
support of the Paris-based Organization for Economic Cooperation 
and Development (OECD).

Yemen
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 2.9% 2.7% IMF

Total Merchandise 
Imports U.S. $4.7 billion U.S. $5.7 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.266 billion U.S. $0.349 billion IRmep

Rising oil prices have increased Yemen’s capacity for U.S. imports 
financed by petroleum exports. This capacity should increase further 
as Yemen’s substantial natural gas reserves come online. On September 
6th, Yemen announced that it has selected a consortium led by 
Halliburton to build a new liquefied natural gas (LNG) plant valued 
at more than $2 billion.

Lebanon
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 4.0% 3.5% IMF

Total Merchandise 
Imports U.S. $10.4 billion U.S. $12.9 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.4 billion U.S. $0.6 billion IRmep

Lebanon – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Lebanon’s “Cedar Revolution” in 2005 shone a spotlight on this small 
country with big aspirations.

Lebanon’s free market economy, limited restrictions on investors and 
the movement of capital and foreign exchange, its highly educated work 
force, and this nation’s quality of life continue to make Lebanon an 
attractive business and leisure destination. Lebanon is making steady 
progress in its efforts to tackle bureaucracy and corruption, licensing 
shortcomings, and overly complex customs procedures.

Sectors to 
Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Food Fruits, Nuts 21% $10.8 million

Paper Paper 18% $10.7 million

Food Seafood 27% $1.9 million

Fiber Manmade fibers 64% $1.5 million

Food Beverages, Spirits 40% $1.1 million

Prime Minister Fouad Siniora has declared Lebanon’s intention to 
privatize the telecommunications sector, power production and distri-
bution at Electricité du Liban (the national power company), Beirut 
and Tripoli ports management, and regional water authorities. Priva-
tizing such state assets in 2006 would send a strong signal to interna-
tional investors that Lebanon is once again “open for business.”

Bahrain
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 5.3% 5.2% IMF

Total Merchandise 
Imports U.S. $6.7 billion U.S. $7.6 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.362 billion U.S. $0.449 billion IRmep
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Yemen – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

In June, with a view to expanding operations dramatically, Yemen 
turned over management of the Aden port facility to Dubai Inter-
national Company for Ports. Aden’s key advantage over other ports 
in the region is a time savings of two sailing days to the Arabian Gulf 
through the Straits of Hormuz. In the short term, at least, Aden is 
not expected to compete against the likes of Dubai, which has 23 
titanic cranes working day and night in its ports.

Sectors 
to Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Paper Paper and Paperboard 20% $7.8 million

Metal Misc. Articles of Base Metal 520% $3.3 million

Household Tools and Cutlery 69% $2.6 million

Yemen has signed a Trade and Investment Framework Agreement 
(TIFA) with the United States, and progress is being made toward 
concluding a Free Trade Agreement with the U.S.A.

Tunisia
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 5.0% 5.9% IMF

Total Merchandise 
Imports U.S. $12.7 billion U.S. $14.2 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.194 billion U.S. $0.223 billion IRmep

Tunisia’s political stability, history, and proximity to Europe have 
linked its economy closely to the continent, especially through 
multilateral assistance programs and the implementation of a free 
trade agreement signed with the EU in 1995. 

Despite these traditional ties to the EU, Tunisia is very keen to 
build closer economic relations with the United States. The two 
nations signed a Trade and Investment Framework Agreement (TIFA) 
in 2002, and steady progress is being made toward establishing a 
U.S.-Tunisia Free Trade Agreement.

In November of this year, Tunisia will host the United Nations 
World Summit on the Information Society, which is expected to draw 
more than 15,000 visitors – including numerous heads of state – to 
Tunis. This represents an excellent opportunity for Tunisians to 
showcase their country and its commitment to economic reform.

Tunisia – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Sectors to 
Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Paper Paper 47% $8.9 million

Cosmetics Cosmetics 198% $2.5 million

Chemicals Misc. Products 23% $1.9 million

Syria
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 3.5% 3.6% IMF

Total Merchandise 
Imports U.S. $5.3 billion U.S. $5.5 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.186 billion U.S. $0.204 billion IRmep

Congressional passage of the “Syrian Accountability Act of 2003” 
has reduced U.S. exports, which are forecast to dip below $200 
million in 2005 as the United States maintains diplomatic and 
economic pressure. Syria is also feeling the squeeze from the loss of 
its foothold in Lebanon, which had bolstered Syria’s economy for 
much of the past two decades.

Syria – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)
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In September 2004, the U.S. lifted a trade and transport embargo 
placed on Libya in the 1980s for its support of terrorism. U.S. oil 
and gas companies were the first to establish a “beachhead” in Libya, 
and other sectors are now setting up operations in Tripoli as well. 
Major opportunities abound – in telecommunications, financial 
services, construction & engineering, tourism & leisure, healthcare, 
and education – as Libya rejoins the international community after 
decades of isolation.

Libya – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Mauritania
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 5.8% 4.7% IMF

Total Merchandise 
Imports U.S. $0.56 billion U.S. $0.62 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.078 billion U.S. $0.091 billion IRmep

Mauritania has opened itself to trade and investment over the 
past decade by liberalizing its fiscal and financial systems and by 
privatizing many state-owned industries. For example, the Nouakchott 
Port, formerly in operation for 60 hours a week, now operates around 
the clock. 

Mauritania – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Mauritania’s trade is strongly oriented toward Europe, which is 
located across the Mediterranean Sea. However, U.S. investors have 
begun to take an interest in such major initiatives as the Aftout 

Sectors to 
Watch Export 5 Year Annual 

Growth Rate
2006 U.S. Export 

Opportunity

Plastics Plastics 31% $9.8 million

Cosmetics Cosmetics 312% $2.0 million

Chemicals Explosives/Pyrotechnics 912% $0.6 million

Syria has turned to Iran to boost its waning international trade, 
and the two countries are expected to sign a free trade agreement 
soon. Iran is engaged in economic projects in Syria valued at approx-
imately $700 million.

Sudan
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 8.3% 8.6% IMF

Total Merchandise 
Imports U.S. $5.4 billion U.S. $8.3 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.110 billion U.S. $0.173 billion IRmep

Civil strife and corruption in Sudan have made doing business 
there very difficult. In fact, in “Doing Business in 2006: Creating 
Jobs,” the World Bank placed Sudan in the world’s “bottom ten” 
nations when it comes to ease of doing business.

The United States has put a great deal of diplomatic and economic 
pressure on Sudan in recent years, so U.S. exports do not exceed 
$200 million per year. Despite traditional friction between the U.S. 
and Sudan, the relationship appears to be on the mend. Sudan has 
been helpful to the U.S. in the aftermath of 9/11 and in the war on 
terrorism, and this has helped economic relations to thaw.

Sudan – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Libya
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 4.3% 4.4% IMF

Total Merchandise 
Imports U.S. $8.11 billion U.S. $9.12 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.084 billion U.S. $0.094 billion IRmep

Greatly improved relations between the United States and Libya 
have raised trade from virtually nil prior to 2003 to nearly $100 
million forecast for 2006.
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Essaheli project to pipe water from the Senegal River to Nouakchott, 
which will require a $250 million investment. Mauritania also hopes 
to begin exports from the Chinguetti oilfield by the first quarter of 
2006. Development and infrastructure costs are expected to exceed 
$700 million.

Djibouti
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 3.9% 4.3% IMF

Total Merchandise 
Imports U.S. $0.66 billion U.S. $0.65 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.6 billion U.S. $0.7 billion IRmep

Djibouti is situated at the mouth of the Red Sea, a strategic trans-
shipment location for commerce entering and leaving the east African 
highlands. It hosts the only United States military base in sub-Saharan 
Africa. 

This Arab nation has traditionally maintained very close ties to 
France, which gave Djibouti its independence in 1977. Nevertheless, 
under the leadership of President Ismail Omar Guelleh, Djibouti has 
built increasingly strong relations with the United States.

Djibouti – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Palestine
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate N.A. N.A. IMF

Total Merchandise 
Imports N.A. N.A. IRmep

Merchandise Imports 
from the U.S. U.S. $0.006 billion U.S. $0.032 billion IRmep

U.S. exports to the West Bank and Gaza are remarkably low 
considering the vital role that the United States plays in the Israel / 
Palestine peace process. Per capita income levels and U.S. exports 
will both need to rise if the Palestinian territories hope to stand on 
their own two feet. 

The recent disengagement of Israeli armed forces and settlers 
from Gaza has revealed a massive need for investment in Palestinian 
infrastructure, including airports, highway systems, and demograph-
ically appropriate urban housing. 

Palestine – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

A recent meeting of European Union finance ministers pledged 
support toward reviving the flagging economy in the Palestinian 
territories. U.S. organizations are currently drafting strategic devel-
opment reports and aid proposals, so that adequate capital flows to 
Palestine.

Somalia
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate N.A. N.A. IMF

Total Merchandise 
Imports U.S. $0.46 billion U.S. $0.50 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.010 billion U.S. $0.011 billion IRmep

Clan rivalries and civil strife have disrupted economic develop-
ment and international aid projects in Somalia. Nevertheless, U.S. 
exports to Somalia concentrated in manufactures, such as vehicles 
and machinery, are forecast to reach just under $11 million in 2006. 
Somalia’s regional integration took a step forward in September with 
the signing of a broad bilateral trade agreement with neighboring 
Kenya. Agriculture continues to be Somalia’s most important economic 
sector. 

Somalia – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)
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NATIONAL U.S.-ARAB 
CHAMBER OF COMMERCE

National Headquarters:  
1023 15th Street, NW, Fourth Floor  
Washington, DC 20005  
Tel: (202) 289-5920 • Fax: (202) 289-5938
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Tel: (310) 646-1499 • Fax: (310) 646-2462

420 Lexington Avenue, Suite 2034 
New York, NY 10170  
Tel: (212) 986-8024 • Fax: (212) 986-0216
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Comoros
Metric 2005 2006 Source

Forecast Real GDP 
Growth Rate 3.0% 3.5% IMF

Total Merchandise 
Imports U.S. $0.08 billion U.S. $0.08 billion IRmep

Merchandise Imports 
from the U.S. U.S. $0.0002 billion U.S. $0.0002 billion IRmep

U.S. trade with Comoros is minimal, with exports, principally 
machinery, forecast at $200,000 in 2006. Slightly larger than 
Washington DC, and with a population of approximately 700,000, 
the Comoros Islands are strategically placed at the mouth of the 
Mozambique Channel in Southern Africa. 

Comoros – 2006 Forecast Top Ten Manufactured  
U.S. Imports ($ Billion)

(SOURCE: IRmep)

Want to learn more? Get a copy of the new 
110-page book, “2006 Arab Market Outlook: 
Demand Forecast for U.S. Goods and Services 
Exports” —

• 22-country import demand for the year 2006; 

• Break-out of 98 merchandise export categories 
with historical data and trends since 1989;

• Service demand outlook;

• High demand merchandise categories;

• WTO, BIT, TIFA, FTA status update;

• Top ten and fastest growing exports;

• And much more!

Order online at: 

http://IRmep.org/NUSACCOUTLOOK.HTM

Published by: National U.S.-Arab Chamber of Commerce 
and the Institute for Research: Middle Eastern Policy, Inc.

ISBN # 0-9764437-6-7
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